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Consumer Behavior
Week 7

SESSION 13

16. Group and Interpersonal Influence 

Purpose: appreciate the role of others

17. The Meaning and Nature of Culture

Purpose: understand the importance of culture

18. Microcultures

Purpose: understand small-scale cultures 

19. Consumption Meanings and Misunderstandings 

Purpose: understand the meaning of consumption

SESSION14

Case studies
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16 Interpersonal Influence
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Interpersonal influence involves the alternation of
thinking or behavingasa result of both accidentaland
volitionalsymbolicexpressionïconsumerpersuasion.

Thus, consumerpersuasionis the expressionof power
that existsin thevariousformsof interpersonalrelations.

It is cultural!
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17 The Meaning and Nature of Culture
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Firstviewon culture

Culture consistsin values(i.e.
enduringbeliefsaboutdesirable
outcomes that transcend
specific situations and shape
oneôsbehavior)and norms (i.e.
informal, usually unspoken
rulesthat governbehavior).
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Secondviewon culture

Culture is seento be a societal
attribute that consists of
blueprints for action and
interpretation ï cultural
blueprintsthat enablea personto
operatein amanneracceptableto
othermembersof theculture.
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2nd view: Cultural
blueprintconstruction

Via:

ÁCultural categories
that define and
organize time, space,
nature,the sacredand
society

ÁCultural principles
that allow cultural
categorization
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2nd view: Cultural blueprint
features

ÁRepeated and reinforced
throughoutsociety
ÁReaffirmed and renewed

troughritual experiences
ÁMaintained in associations

between products and
socialactivities
ÁRecurring in aesthetic

cannonsïDideroteffect


