Consumer Behavior
Week 7

SESSIONL3

16. Group and Interpersonal Influence

Purpose: appreciate the role of others

17.The Meaning and Nature of Culture
Purpose: understand the importance of culture
18. Microcultures

Purpose: understand snsadhle cultures

19. Consumption Meanings and Misundersi
Purpose: understand the meaning of cor

SESSIONL4
Case studies
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16 Interpersonal Influen
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Interpersonal influence involves the alternation of
thinking or behavingasa resultof both accidentai&anad
volitional symbolieexpressioit consumepersuasion

Thus, consumerpersuasions the expressiom! POWe
that existan the variousormsof interpersonarelations

It IS cultural!
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17 The Meaning and Nature of Cult
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Culture consistsin values(i.e | EEIE
- - - Juliet B. SChor s mrospesmwen
enduringbeliefsaboutdesirable
outcomes that transcend
specific situations and shape
0 n ebehavior)and norms (i.e.
Informal, usually unspoken
rulesthat governbehavior)
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Culture 1s seento be a societal
attribute that consists of
blueprints for action and ShOp
interpretation 1 cultural s ’”’af;;'
blueprintsthat enablea personto ;
operatan amanneracceptabl& |
othermember®f the culture
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2nd  view  Cultural
blueprintconstruction

Via

A Cultural categories
that define and f
organize time, space, [ i (5]
nature,the sacrecand  |mlil s "
society T —

A Cultural  principles

that allow cultural
categorization
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2nd view Cultural blueprint
features

A Repeated and reinforced
throughoutsociety

A Reaffirmed and renewed
trouahritual experiences

/ Maintained in associations
between products and
soclalactivities

A Recurring in  aest
cannong Diderot effe
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